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Provider Outreach and 

Education Grant.



Learning 

Objectives

•Review Covered California.

•Explain the benefits offered to patients through 

Covered California as a result of the Affordable 

Care Act.

•Describe the population targeted for coverage 

through Covered California.

•Identify ways providers can initiate 

conversations with their patients about the 

benefits available through Covered California.



Target Audience

• Pharmacists

• Pharmacy Technicians

• Registered Nurses

• Nurse Practitioners

• Pharmacy and Nursing 

Students

• Medical Social Workers and 

Case Managers



Ultimate Goal

• Every patient interaction includes an offer of 

information about accessing coverage through 

Covered California.



Open Enrollment is Closed: What Now?

• Medi-Cal if qualified

• A qualifying life event



Qualifying Life Events

• Loss of Medi-Cal due to increased income

• Loss of employer-sponsored or other insurance

• Marriage

• Divorce

• Birth or adoption of a child





Covered California
• Patient Protection and Affordable Care Act

– Signed on March 23, 2010 by President Obama

– Provided resources and flexibility to create optional state exchanges

– Gave states option of expanding Medicaid: Medi-Cal in California

• Operated by the State of California

• Charged with creating two new insurance marketplaces

– Individual Exchange

– Small Business Health Options Program (SHOP)



Covered California

• Open marketplace designed to maximize choice 

and competition

• Competitively priced health plans 

• Coverage beginning in 2014 



How is Covered California Funded?

• Covered California does not receive direct financial support from the state 

of California and, by law, cannot rely in any way on state general funds for 

its operation.

• It receives all of its startup funding from the federal government as part of 

the support to states implementing the federal Affordable Care Act. Those 

startup funds support Covered California through 2014.

• From 2015 forward, Covered California must be fully self-sustaining with 

funding derived from participation fees on health insurance plans in the 

Covered California marketplace.



Covered California Essential Health Benefits (EHBs)
• Ambulatory Patient Services

• Emergency Services

• Hospitalization

• Maternity & Newborn Care

• Mental Health & Substance Use Disorder Services

• Behavioral Health Treatment

• Prescription Drugs

• Rehabilitative & Habilitative Services and Devices

• Laboratory Services

• Preventive & Wellness Services

• Chronic Disease Management

• Pediatric Services Including Oral & Vision Care









Financial Assistance

• A sliding scale of financial subsidies are available in 

the form of premium assistance and cost sharing 

reductions.

• Small businesses will be able to purchase 

competitively priced insurance plans and offer their 

employees the ability to choose from an array of 

plans and may qualify for tax credits.





Who is Eligible for Benefits?

• California Residents

• Lawfully Present

• Not Incarcerated



Not Required to Have Coverage

• Those with religious reasons not to have coverage

• Native Americans and Native Alaskans

• Those who cannot afford coverage (due to an eligible 

financial hardship)



Who is the Primary Population?

• The primary population for Covered California is 

California’s uninsured that are eligible for premium 

assistance. Is it estimated that 5.3 million 

Californians were without insurance in 2012 or 16% 

of the population under age 65.



Who is the Primary Population?

• Ethnic breakdown

Latino

White

Other

African American

Asian



Who is the Primary Population?

• Geographic Mix

• Southern California – 750,000

• Los Angeles – 780,000

• Greater Bay Area – 390,000

• San Joaquin Valley – 250,000



Who is the Primary Population?

• Linguistic Mix

• 42% Speak English Well

• 58% Limited English Proficiency



The Conversation

• Every touch is an opportunity to offer assistance.

• Patient Check-Ins

• Taking Vitals

• Counseling on Medications

• Point-of-Sale



Conversation Starters

• The “Sticker Shock” example

• “Child yes, parent no” example

• “What would you do?” example



Other Opportunities

• Immunization Clinics

• Health Fairs

• Community Members

• What are your experiences?



Metal Tiers



The Marketplace







Resources Available

• Website Resources

• CSHP – CSHP.org

• Covered California – CoveredCA.com

• FAQ Sheets

• Quick Reference Card



Questions?



Thank You!
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